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About Us

All specialists working for Vision House Optical are licensed
and certified by the Saudi Commission for Health Specialties
and the in-house brand Rose Du Monde is registered as a brand
name with the Ministry of Commerce

vision House Optical has been serving the Saudi market with

personal and professional eye care solutions for nearly three
decades. Established in 1990, the independent family run company
located in the Eastern Province, offers its customers market leading
eye testing equipment and highly trained staff, coupled with a vast
range of stylish, designer eyewear.

Branding

In 2007, the founder’s son took over the helm which has seen
Vision House Optical undergo exponential growth in the last

ten years. This growth is continuing with a five-year plan that Sleek modern design meets a stylish boutique,encompasses
will see Vision House Optical become a well - known brand the essence of Vision House Optical retails stores. Featuring a
name not only in Saudi Arabia, but within the GCC markets distinct elegance, each customer is engulfed in perfection
as a whole before it begins reaching out to the international while undergoing an eye test and subsequently selecting their
markets. ideal eyewear solution.
While growth is paramount to the ongoing success of Vision Visual merchandising is given great consideration
House Optical, the company is still family run at its core and to attract new clientele into the stores. Interior
the original values remain firmly in place,with customer focus lighting for example,isa priority to ensure clients
and the latest innovations within the industry taking prece- are perfectly illuminated while choosing their Internationally-
dence. More specifically , Vision House Optical has nurtured frames. The L ayoutis open and fresh, meaning
. . . . . . . . . renowned luxury
contracts with the biggest charities a nd hospitals in Saudi each of the designer optical collections are
Arabia and hopes to continue this valuable work as the compa- ideally presented and mirrors are discreetly brands are
ny reaches markets further afield. located throughout. available instore
including but not
Vision House Optical has placed itself as a leading o
TODAY Vision House Optical boasts four retail luxury optical solutions provider, which is demon- Linite o]
outlets in the Eastern Province ,as well as three offices strated through its ability to remain at the forefront Gucct, Chanel,
for wholesale business between the head office location of design , innovation, customer service and Dior, D&G,
Riyadh and Jeddah. Plans are currently being executed eyewear availability . As a family owned business, Rayban, Prada,
to open two further stores in the second half of 2019 in the company has the freedom to assess the needs Ve
the Eastern Province, which will be followed by an of the market and choose its styles and where they
additional ten as part of the company five-year plan. are sourced from effectively , to better erve and many more.

clientele.
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Elegance and luxury is the true identity of our very own brand

of frames, Rose Du Monde. Established in 2010, the brand was

launched to meet a market need while delivering customers

with an affordable frame that is of international luxury designer

standards.Frames are fashion forward and present clientele with

an option that is likened to luxury well-known brands but more
affordable.

Rose Du Monde is a registered brand name with the Ministry of

Commerce and Investment in Saudi Arabia.

ROSE DU MONDE

Individualised service is at the heart of the Vision House Optical
customer care promise . For nearly three decades the company
has served the Saudi Arabian market with a range of eye care that
serves the needs of the fashion conscious as well as those
requiring everyday eyewear or corrective glasses for their
professional life.

Vision House Optical in-house specialists provide advice on all

aspects of spectacles and lenses, as well as prescription advice.

A dedicated member of the team spends time with clientele,

establishing requirements in order to provide service that sees

to the expectations of our valued customer base. Vision House

Optical eye wear solutions are designed to fit with individual
lifestyles, personalities and budget.

Our customer dedicated approach, coupled with the luxury look
and feel of the Vision House Optical brand ensures clients return
year on year to update their prescriptions and frames. The market

we serve ranges from young adults right through to older

generations.
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Warranty

A one year factory defects warranty is offered on all
glasses and lenses.

Equipment

All equipment utilised by our retail outlets are leading industry
systems. Vision House Optical considers it a top priority to remain at
the forefront of innovation within the industry, in order to provide the
best possible service to our distinguished clientele.

Nidec COS -5100 compact optometry system for every day patients
and wheelchairs.

Nidec LM-1800PD digital lens metre.

Nidec ARK-1 the superior Auto Ref / Keratometer and Auto
Refractometer.

Nidec smart refractor system RT-5100

Nidec SSC-370 space saving chart system.

MrBlue edger laboratory systems.

Nidec LE-1200 edger laboratory systems.

Our Vision

To be the primary provider of leading industry care within the optical
market, while consistently being at the forefront of innovation for

decades to come, thus ensuring clientele are provided with ideal care for
their eyes, while selecting eye wear from the latest fashion, either from
our in-house luxury brand or global designers.

Our Mission
To provide a customer focussed, dedicated, individual service to all
clientele that meets their needs and requirements year on year.

ee b3
Safety in daily life is reliant upon good vision

Future Plans/Goals
Imminent Plans
Two new retail stores will open in the Eastern Province of Saudi
Arabia next year. The first in November 2018 and the second in June
2019.

Going Forward
Expansion plans will be further implemented following the opening
of the two new retail stores in 2019.

e Plans are in process to open 10 new stores within the next five years.

e Stores will be opened around the GCC, further raising the Vision
House Optical brand awareness.

® Upon gaining GCC market share, the long-term goal for Vision House
Optical is to join the international optical market.
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